
Predicting Brand Loyalty by
Brand Communities Instagram
Users in Indonesia During the

Covid-19 Pandemic
by Journal Of Indonesian Management

Submission date: 01-Sep-2022 09:34PM (UTC-0400)
Submission ID: 1891013089
File name: 8._Heppy_Meilysthia_Putri,_Tantri_Yanuar_Rahmat_Syah.pdf (521.4K)
Word count: 5248
Character count: 31368





29







2
2

9

22

23

25

26
26

28

30

31

33

41

42



4

4

6

11

11

13

14

15

18

21

27

35

36

36

39

40

43



1
1

1

1

5

7

7

9

10

12

16

29

34 34

37

38

40



3

8

17

19

20

23

24

32

37

42

44



24%
SIMILARITY INDEX

14%
INTERNET SOURCES

11%
PUBLICATIONS

14%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 1%

7

Predicting Brand Loyalty by Brand Communities Instagram
Users in Indonesia During the Covid-19 Pandemic
ORIGINALITY REPORT

PRIMARY SOURCES

jmm-net.com
Internet Source

Submitted to Cedarville University
Student Paper

www.learntechlib.org
Internet Source

Submitted to College of the North Atlantic-
Qatar
Student Paper

Submitted to Monash College Pty Ltd
Student Paper

Xuehua Wang, Zhilin Yang. "The Effect of
Brand Credibility on Consumers’ Brand
Purchase Intention in Emerging Economies:
The Moderating Role of Brand Awareness and
Brand Image", Journal of Global Marketing,
2010
Publication

revistas.udenar.edu.co



1%

8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

17 1%

Internet Source

versatilistperspective.blog
Internet Source

www.scitepress.org
Internet Source

sciencescholar.us
Internet Source

search.crossref.org
Internet Source

data-scindeks.ceon.rs
Internet Source

Selira Kotoua, Mustafa Ilkan. "Online tourism
destination marketing in Kumasi Ghana", Asia
Pacific Journal of Tourism Research, 2017
Publication

acikerisim.karabuk.edu.tr:8080
Internet Source

archives.palarch.nl
Internet Source

ijimes.ir
Internet Source

Liu, Kailuo. "Impression Formation in the
Digital World", University of Toronto (Canada),
2021



18 1%

19 1%

20 1%

21 1%

22 1%

23 1%

24 1%

25 <1%

Publication

Submitted to Syracuse University
Student Paper

Submitted to Unizin, LLC
Student Paper

Irene Gil-Saura, Maria-Eugenia Ruiz-Molina,
Haydée Calderón-García. "Retail IT and
customer loyalty: The moderating role of
customer age", Journal of Retail & Leisure
Property, 2010
Publication

María Dolores Sánchez-Fernández, Martha
Ríos Manríquez. "chapter 9 The
Entrepreneurial Spirit Based on Social Values",
IGI Global, 2018
Publication

Submitted to Saint Leo University
Student Paper

Submitted to Test Account
Student Paper

avesis.cu.edu.tr
Internet Source

Bushan Mathavan, Ali Vafaei-Zadeh,
Haniruzila Hanifah, T. Ramayah, Sherah
Kurnia. "Understanding the purchase
intention of fitness wearables: using value-



26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

based adoption model", Asia-Pacific Journal of
Business Administration, 2022
Publication

Kristian Castro, Dennis A. Pitta. "Relationship
development for services: an empirical test",
Journal of Product & Brand Management,
2012
Publication

Lingyun Guo, Mingli Zhang, Yu Wang. "Effects
of customers' psychological characteristics on
their engagement behavior in company social
networks", Social Behavior and Personality: an
international journal, 2016
Publication

Submitted to The British College
Student Paper

ekonomi.kompas.com
Internet Source

Submitted to Glion Institute for Higher
Education
Student Paper

Submitted to Metropolia Ammattikorkeakoulu
Student Paper

Nikolay Chichkanov, Ian Miles, Veronika
Belousova. "Drivers for innovation in KIBS:
evidence from Russia", The Service Industries
Journal, 2019



33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

Publication

Submitted to University of Antwerp
Student Paper

docslib.org
Internet Source

fbr.springeropen.com
Internet Source

society.fisip.ubb.ac.id
Internet Source

stiemuttaqien.ac.id
Internet Source

www.turkjphysiotherrehabil.org
Internet Source

Submitted to Bond University
Student Paper

M Punniyamoorthy, M Prasanna Mohan Raj.
"An empirical model for brand loyalty
measurement", Journal of Targeting,
Measurement and Analysis for Marketing,
2007
Publication

Submitted to Midlands State University
Student Paper

Reyes, Daniel Joseph. "Social Media Candidate
Branding in Response to Candidate



43 <1%

44 <1%

Exclude quotes On

Exclude bibliography Off

Exclude matches < 24 words

Screening", Grand Canyon University, 2021
Publication

Submitted to University of Southampton
Student Paper

uo.edu.pk
Internet Source


