
THE INFLUENCE OF SERVICE
QUALITY AND BRAND IMAGE

ON PRIORITY CUSTOMER
SATISFACTION AT BANK

BENGKULU HEAD OFFICE
by Jurnal Emak

Submission date: 14-Jun-2021 12:11AM (UTC+0900)
Submission ID: 1605620005
File name: 5._viqi.docx (406.98K)
Word count: 5173
Character count: 33365



1

1



1

1

5

8



2

3

3

10



4

7

9

9

12

16



1

2

8

11

14

15

17

18



1

2

2

10

10





1

1

4

6

6



1

2



4

11



1

1

1

1

2

5



1

1

13

18



1

1

1



2

4



2



28%
SIMILARITY INDEX

30%
INTERNET SOURCES

21%
PUBLICATIONS

22%
STUDENT PAPERS

1 6%

2 4%

3 2%

4 2%

5 2%

6 2%

7 1%

THE INFLUENCE OF SERVICE QUALITY AND BRAND IMAGE
ON PRIORITY CUSTOMER SATISFACTION AT BANK
BENGKULU HEAD OFFICE
ORIGINALITY REPORT

PRIMARY SOURCES

jos.unsoed.ac.id
Internet Source

Submitted to Universitas Terbuka
Student Paper

repository.unhas.ac.id
Internet Source

repository.unib.ac.id
Internet Source

Herry Nofrianda. "ANALISIS PENGARUH
KUALITAS PRODUK, KUALITAS LAYANAN
DAN HARGA TERHADAP KEPUASAN
KONSUMEN (Studi Kasus Pada Konsumen
Industry/ Toko Bakery di Kota Bengkulu)",
Managament Insight: Jurnal Ilmiah
Manajemen, 2019
Publication

lib.ui.ac.id
Internet Source

repository.widyatama.ac.id
Internet Source



8 1%

9 1%

10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

16 1%

17 1%

18 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 35 words

www.scribd.com
Internet Source

docobook.com
Internet Source

journal.trunojoyo.ac.id
Internet Source

vdocuments.site
Internet Source

123dok.com
Internet Source

es.scribd.com
Internet Source

repository.uinsu.ac.id
Internet Source

dspace.uii.ac.id
Internet Source

eprints.umm.ac.id
Internet Source

text-id.123dok.com
Internet Source

eprints.uny.ac.id
Internet Source



FINAL GRADE

/0

THE INFLUENCE OF SERVICE QUALITY AND BRAND IMAGE
ON PRIORITY CUSTOMER SATISFACTION AT BANK
BENGKULU HEAD OFFICE
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13

PAGE 14

PAGE 15


